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Promenade to help ﬁll retail demand on M1$Sls31pp1 coast |

; By KATHY JUMPEH

‘Real Estate’ Editor

- The Promenade anewre-
‘glonal shopprng center off In-
terstate 10 in D'Iberville will
i attract shoppers from Harris-
-on,Jackson and George coun-
‘ties; pulhng traffic away.from

‘retallers on Schillinger Road in
}.Moblle 'accordlng to area Real— .

ent—up de- :

;rnand» ,for retail on:the Mrssxs- ;

»,-;,,Cumbest owner and broker of '
. .Cumbeést Realty in Mass Point. '
=“And 1 don’t know, of - any-rétail:

store that was more ariticipat-

" ed by the general public than . -

. Target. Less people are. going ‘..
- to Mobile now that we've got
-+so.much in Mississippi.”

The. Mississippi coastal rnar—

i ket — more than 320,000 peo-

ple — has been underserved by
retail since Hurricane Katrina-

. hitin 2005; accordmg to CBL
Propertres based in Chattanoo-

The Promenade a center on 72+
acres at'the northwest corner i

of 110 and }-110. .
“This’is the first new sxgmfr-

. cant development in the area,

and it brought-in new retallers
because we have Target and .-

Kohl's,” said Katie Reinsmidt of .

rant, accordmg to Remsrmdt

“The’anchors at the

700, OOO-square-foot—center in-
clude Best Buy, Dick’s Sporting
‘Goods, PetSmart; Michael’s, |
Marshalls and restaurants such.v )
as The Olive Garden and Red
Lobster

CBL.! There was a lack of retail . .

there and that’s what we look
for — current demand.” .+ -

der construction at The Prome-

nade, and site work has started . . -

g3, Tenn 85—percent owner of

Regional center fills need

»Continued from Page 1J

The major anchors had
already committed to the
center prior to the eco-
nomic downturn, accord-
ing to Reinsmidt.

“I think it’s going to
hurt Mobile,” said Jim At-

-chison, owner of REMAX
Results in Biloxi. He said
his family used to drive to
Mobile on the weekends
and shop. “We'd hit
Panera Bread, then go to
Target and we’d spend
half a day or better in Mo-
bile, and.now we don’t.”

The new center’s near-
by competition includes
Crossroads Shopping Cen-
ter and Prime Outlets
both in Gulfport and Edge-
water Mall in Biloxi.

Promenade has si-
phoned customers from
most of the smaller retail
centers in south Missis-
sippi,-according to Car-
lene Alfonso, broker
owner of Coldwell Banker
Alfonso Realty. Her com-
pany, which has six of-
fices, is based in Gulfport.
“With all those restau-
rants and stores, it's like a
shopping Mecca,” she

said."

Mobile commercial
Realtor Merrill Thomas ar-
gued that The Promenade
is a regional center and
should not affect the re-
tailers on Schillinger .
Road, which is considered
a community shopping
area. “Target will know
the bleedoff” from the
store in D'Iberville, said
the owner of Merrill P.
Thomas Co. “They know
who is shopping at their

‘store.”

Most of the retailers at
the competing malls will
go to the regional center
unless they have multiple

stores in the market; pre- :

dicted Thomas.

The big retailers are not
making moves, but Cum-
best and his brother built
a strip center, Singing Riv-
er Village, on U.S. 90 in :
Pascagoula in 2007, It is
100 percent leased with
smaller, service-oriented
businesses, he said, call-
ing that “an indicatjon of
what’s happening in the
market.”

Real estate broker John
Jones of Jones & Associ-
ates in Pascagoula-said he

l~‘1ng work.at Northrop A
;- Grumiman Corp.’s: Lngatls

heads to Mobile if he
wants to buy a dress shirt.
“We desperately need
retail, restaurants, a the-
ater and a bowling alley,”
he said, but'added that
the city is more likely to
see more mom and pop
stores than a Target. |
Retailers make store
placement decisions *
based on data including
traffic patterns population
and average earnings.
“We have the houses,
but not-the income;”
Jones said: And while.

‘about 30,000 cars a day

travel ' U. S. 90 in Pascagou-
la, most drivers. are ]

yard or at Chevron,

- headed home to Grand
“Bay and Theodore or up
.Mlss 63 to Moss Point.

vAlfonso added, that the

" high cost of insurance and
_ the Federal Emergency
- Management Agency’s

building guidelines are
suppressing all retail

. growth along the water-

front on the Mrssrssrppr
Coast.
“Those are two killers

" for retail.” she said.

~ona Roadhouse Grill restau- .

. L The new center is an excep—

+ tion to the norm in a commer--
A Buifalo Wild Wlngs isuns

cial. market where: most.owners
are: struggling to keep tenants.'

. See Regional Page 2J»



